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Thank you for taking the time to review this material.  I’m Tom Nolle, president of CIMI Corporation and Chief Strategist for ExperiaSphere, and I want to talk to you a bit about demographics, advertising, and targeting.  This discussion is going to be within the framework of our open source service logic and management initiative, ExperiaSphere, and so we recommend that you download and review the introductory material on that from our blogsite (http://www.experiasphere.wikispaces.com).






What We’re Trying to Do

Demographic classification of users, and of ad

target segments, has been traditionally done by

using categories rather than through individual
factors

This can help protect user privacy and also
reduce national differences in interpretation of
variables

Most systems in use are proprietary and not
highly granular

We want to fix that as part of ExperiaSphere,
since advertising sponsorship of many
experiences is a given
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Let’s start with objectives.  Advertising and marketing are largely based on the notion that you can create an optimum presentation of your product or service if you know something about your buyer or prospect.  There are a lot of systems that can describe user demographics, including the stuff used by the government for census purposes, but that doesn’t always correlate with what you need to know for demographic targeting.  One failing is that while consumers may form an infinite spectrum of characteristics in a dozen or more dimensions like age or income, they behave in “pockets” or categories.  There have been commercial systems created to classify by “pocket”, including systems used by DoubleClick and others, but we thing these are not granular enough, and they’re also proprietary.



Classification systems can also help protect consumers because you don’t have to know everything about the consumer, only the classification they fall into, in order to do ad targeting or market targeting.  That “anonymizes” the consumer a bit, and makes the whole process less likely to be challenged by regulators.  The category system can also help wash out differences in the national interpretation of variables; income in the US and income in Sri Lanka don’t correlate in the same way with buyer behavior.



What we’re proposing here is an open-source-based classification system that will address all these issues and be available for use freely.


What Can be Coded

Consumers (based on demographics)

Ad targets, content targets (based on the
same system)

Content types (based on an independent
system)

ExperiaSphere does not define how codes
are assigned or derived!

ExperiaSphere is a Trademark of CIMI Corporation. Copyright © CIMI Corporation Voorhees NJ USA. All Rights Reserved.


Presenter
Presentation Notes
The basic idea here is that we can demographically classify consumers.  From the same system, we can target ads and marketing by linking them to the consumer demographics they might appeal to.  That same system could also be used to classify content on the basis of who it might appeal to, but we also propose independent content classification through a system that is based loosely on (and is compatible with) MPEG7.



Remember, we don’t define how these codes are defined or used.  The coding system lets its users classify and interpret.


®)
ExperiaDimensions Demographic

Coding (L°> System)

o Lifestyle
— Measure of income and how it is spent
o Literacy
— Measure of education and online exposure

e Latitude
— Measure of breadth of interests

e Latency
— Measure of decision cycle
 Legacy

— Measure of degree to which past behavior predicts
future behavior
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ExperiaDimensions is our consumer classification system, and in broad terms what it does is provide a five-dimensional classification of consumers based on factors that influence their consumption.  The five code categories are explained here, and we have developed a coding system to represent these categories in a profile of the user.


Content Classification

Content classification needed to permit
searching of material and linking of advertiser
Interest to content type

Open description and keywords are the optimum
approach but are difficult to apply and encode

The ExperiaSphere ContentDimension Is
iIntended to provide a simple coding system that
can be supplemented by others

The system can be represented as a code or as
keyword metadata
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Content classification beyond the consumer demographic coding is intended to reflect special interplays between content type and consumer or ad acceptance.  ContentDimension is a simple coding system that lets content of any type be encoded.  Content that is multi-page or multi-scene can be encoded as a whole, and also by page or scene as needed.


Content Code Elements

 Media Type (video, etc.)

 Media Format (coding of media; varies by
type)

 Media Ontology (source, theme, and
context)

e Scene keywords assumed (MPEG7)
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The basic concept of content coding is shown here.  We classify by media type at the high level, and within type we classify by format.  The ontology of the material itself is our third level of classification, and finally we provide the ability to link keywords to content, and content segments, in the same way as MPEG7 does.


Using ExperiaSphere Demographic
Codes

 Any ExperiaSphere member can use the
codes, and any open source software that
IS created based on them

e You can use the codes In proprietary
software as long as you reference
ExperiaSphere as their source and comply
with membership terms

e Contact us for more information!
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Thank You!
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